
Jeter Publishing is a multifaceted, 
co-publishing partnership between 
Simon & Schuster and Derek Jeter 
that includes adult, middle grade and 
children’s titles. 

FOCUS: Jeter Publishing is interested in first-rate stories 

and properties that can be leveraged across multiple 

media platforms. We are looking to acquire books 

that exemplify core values like hard work, leadership, 

dedication, inspiration, triumph over adversity, race and 

human rights, family and integrity. Individuals who have 

overcome impossible odds, achieved exceptional feats and 

demonstrated strong leadership are people we would like to 

highlight. Other topics that fall in line with the imprint’s area 

of focus include stories from the sports world, health and 

wellness, celebrity, business, humor, motivational, family, 

narrative nonfiction and children’s books of all genres.

 

ADULT TRADE: Adult titles are published in conjunction 

with the Gallery Books imprint. Examples of the types 

of books we are looking to publish include inspirational 

memoirs by major celebrities; powerful true stories; 

motivational or business books; books on leadership; and 

strong narrative nonfiction. Fiction is a possibility if it fits 

the Jeter Publishing mandate in other ways. The overall 

tone should be upmarket commercial, tasteful, meaningful, 

ethically grounded, promoting a healthy lifestyle and positive 

in outlook.

 

UNFILTERED SERIES: Jeter Publishing is actively looking 

for major public figures to depict as part of its UNFILTERED 
photo book series, which was successfully launched 

with JETER: UNFILTERED, a NYT-bestselling Derek Jeter 

autobiography/coffee table book. Jeter Publishing aims to 

publish approximately one UNFILTERED book each year. 

Subjects might be from the world of sports, entertainment, 

business or leadership.

J E T E R  P U B L I S H I N G  B O O K S

“ T H I S  P U B L I S H I N G  P A R T N E R S H I P  W I T H  S I M O N  &  S C H U S T E R  I S  A N  E X C I T I N G  W A Y  F O R  M E  T O 

D I S C O V E R  A N D  D E V E L O P  N E W  B O O K S ,  S H A R I N G  I N S I G H T S  O F  M Y  O W N ,  O R  F R O M  P E O P L E  I 

B E L I E V E  H A V E  I N T E R E S T I N G  S T O R I E S ,  P H I L O S O P H I E S  O R  P R A C T I C E S  T O  S H A R E .

”
 

— D E R E K  J E T E R



JETER CHILDREN’S  Published in conjunction 

with the Aladdin, Little Simon, Paula Wiseman Books 

and Simon Spotlight imprints, the books that fall under 

the children’s category are driven by the goal of teaching 

fundamental life lessons inspired by the core values of Derek 

Jeter and his Turn 2 Foundation (www.turn2foundation.org).

 

Jeter Children’s has successfully published activity, picture 

and NYT-bestselling middle grade books and is in the process 

of developing a reader series focusing on role models in 

society. The same focus areas for adult’s apply to children’s, 

with education and modeling positive behavior and lessons 

being a key driver of the stories chosen.

Derek Jeter’s 10 Life Lessons for Achieving Your Dreams:
1.  Set Your Goals High 

2.  Deal with Growing Pains

3.  Find the Right Role Models 

4.  The World Isn’t Always Fair 

5.  Don’t Be Afraid to Fail

6.  Have a Strong Supporting Cast

7.  Be Serious, but Have Fun 

8.  Think Before You Act 

9.  Be a Leader, Follow the Leader 

10.  Life is a Daily Challenge

S I N C E  I T S  L A U N C H  I N  D E C E M B E R  1 9 9 6 ,  T H E  T U R N  2  F O U N D A T I O N  H A S  C R E A T E D  A N D  S U P P O R T E D 

P R O G R A M S  A N D  A C T I V I T I E S  T H A T  M O T I V A T E  Y O U N G  P E O P L E  T O  T U R N  A W A Y  F R O M  D R U G S  A N D 

A L C O H O L  A N D  “ T U R N  2 ”  H E A L T H Y  L I F E S T Y L E S .  I T S  S I G N A T U R E  J E T E R ’ S  L E A D E R S  I N I T I A T I V E  I S 

A  F O U R - Y E A R  L E A D E R S H I P  D E V E L O P M E N T  P R O G R A M  T H A T  F O S T E R S  A C A D E M I C  A C H I E V E M E N T , 

P O S I T I V E  B E H A V I O R  A N D  S O C I A L  C H A N G E  A M O N G  H I G H  S C H O O L  S T U D E N T S  I N  N E W  Y O R K  C I T Y  A N D 

W E S T  M I C H I G A N .

A B O U T D E R E K J E T E R’S  FO U N DAT I O N:

J E T E R  P U B L I S H I N G  B O O K S



 
 

Jeter Prepares to Turn a Page and 
Publish Many Others 
By JULIE BOSMAN 
NOV. 14, 2013 
 

Derek Jeter, nearing the final act of a storied athletic career, is ready to talk about his 
life after baseball. He wants to be a book publisher. 

On Thursday, Jeter, the Yankees’ shortstop and captain, announced that he would start 
a publishing imprint, Jeter Publishing, a partnership with Simon & Schuster. Saying he 
had thought a lot about his future while recovering from injuries last season, he 
portrayed the move as a way to explore a project that combines his interests in business 
and in books, film and TV. 

“I think this sort of sets the blueprint for postcareer,” Jeter said, fresh off a plane from 
Tampa, Fla., and wearing a loose black blazer and jeans during an interview at his 
agent’s Midtown office on Wednesday afternoon. “This is a great way to start.” 

The publishing imprint will include nonfiction books for adults, like biographies and 
titles on business and lifestyle; children’s picture books; middle-grade fiction; and books 
for children who are learning to read. Jeter suggested that the book enterprise might 
lead to other ways of presenting content, like films or television. 

Jeter Publishing’s first books are expected to be released in 2014. The endeavor provides 
a partial answer to fans who have wondered about Jeter’s plans after baseball. 

That question has been occupying him lately as he prepares for what may be his final 
season. He became the Yankees’ full-time shortstop in 1996, when he was 21, and he will 
turn 40 in June. In the 2013 season, he was hampered by various leg injuries — all of 
them linked to a broken ankle he sustained in October 2012 — that sent him to the 
disabled list several times and limited him to 17 games. 

Adding to the speculation were the retirements of teammates Jeter was close to — 
Mariano Rivera, Andy Pettitte and Jorge Posada — in the last two years. But Jeter, 
known for his polite but unrevealing interactions with the news media, has been 
circumspect about when he will make his own exit from the sport. 

http://topics.nytimes.com/top/reference/timestopics/people/b/julie_bosman/index.html


“A lot of ‘end’ talk here, man — do you guys want this to be the end for me?” Jeter said, a 
little crankily, at a news conference in Baltimore in September. “Have I thought about 
it? No. I don’t think you think about the end of anything. Our job is to be ready to play; 
it’s always been that way.” 

On Wednesday, Jeter said that his “No. 1 focus” was getting ready for the 2014 season. 
He recently signed a one-year, $12 million deal that will take him through next season, 
and he said firmly that his ankle was feeling good. He said he fully expected to be the 
Yankees’ everyday shortstop next spring. 

But Jeter said that in recent months, he had let his mind wander to the next phase of his 
career. An impetus was the injuries, which forced him to rest. 

“I’ve had a lot of time to myself to think,” he said. “The whole last year has been sort of a 
blur. Being away from it for so long gave me the opportunity to think about what the 
future may hold after baseball.” 

Derek Jeter suggested that his upcoming book enterprise 
might lead to other ways of presenting content, like 
movies or television. 
 
Jeter Publishing has been quietly in the works for most of 
the last year. Excel Sports Management, the agency that 
represents him, talked to several publishers about the 
possibility of an imprint. Simon & Schuster was 
approached in March, said Louise Burke, the president of 
Gallery Books, a division of the company whose editorial 
team will work with Jeter on titles for adults. 

“As he moves on into his career, he wanted to get 
involved in book publishing in a way that he could not 
just publish books by him or about him, but to curate 
books from other walks of life, like food, fashion and 
music,” Burke said in an interview. “He really looks at 
this as a long-term project.” 

Jeter, who has not indicated a strong interest in someday being a baseball manager or 
general manager, said he had consulted with retired athletes — he declined to identify 
them — about the smart way to transition from one career to another. 

“I’ve always had an interest in business, and my interest in business has really expanded 
over the years,” Jeter said. “And I have an interest in content. So this gives me the 
opportunity to really combine the two. And it gives me the opportunity to curate and 
share interesting stories and share content with the public.” 

Jeter Publishing will work with Wicked Cow Entertainment, a firm that manages 
strategy for sports and entertainment brands and will be looking for “brand extensions” 
for books. 

Credit: Fred R. Conrad/The New York 

Times 

http://www.nytimes.com/2013/09/12/sports/baseball/where-jeter-and-the-yankees-go-from-here.html
http://www.nytimes.com/2013/11/02/sports/baseball/yankees-sign-jeter-for-one-year-at-12-million.html


“You never know where this may go,” Jeter said. “You look at all the opportunities that 
come with content in general; I mean, there might be a compelling story that someone 
has that turns into a film or a TV show.” 

Endorsement deals have always come easily to Jeter, who has appeared in ads for 
Movado watches, Visa, Ford and Gatorade, among others. Casey Close, Jeter’s longtime 
agent, said in an email that Jeter had been “very selective about his relationships” 
throughout his career. When Jeter becomes involved in something, Close said, he brings 
“a special level of respectability.” 

“Extending that to the publishing world, notable people with interesting stories will be 
able to know, and trust, that their stories will be treated in an honorable manner,” Close 
said. 

Jon Anderson, the president of Simon & Schuster Children’s Publishing, said that Jeter’s 
parents, Dorothy and Charles, were planning to meet with the editorial staff at Simon & 
Schuster to provide “background on young Derek Jeter.” Jeter’s charitable organization, 
the Turn 2 Foundation, will be involved with the children’s books stamped with the 
Jeter name. 

One of the first books planned, Anderson said, is a “Derek Jeter guide to baseball” for 
young readers. The plan includes updating the book each year. 

Jeter said he intended to be deeply involved in the details of every book. He has final 
approval over which titles are signed. He wants to weigh in on decisions like titles and 
cover art. 

“If I put my name on something, I’m going to be involved,” he said. “I’m not just going 
to put my name on it and not pay attention.” 

 

A version of this article appears in print on November 15, 2013, on page B11 of the New York edition with the headline: 

Jeter Prepares To Turn a Page And Publish Many Others 


